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CeLebrating 20 Years of helLPing Aussie Kibs!

ST.GEORGE FOUNDATION 2010 GOLF CLASSIC

The Lakes Golf Club

King St, Mascot
THURSDAY 26 AUGUST 2010

St.George Foundation is celebrating 20 years of helping Aussie Kids/

Since 1990, we have helped tens of thousands of kids to be the best they can be by raising the
funds that have provided nearly $15 million in grants.

During 2009, St.George Foundation partnered with 64 children’s charities throughout
Australia to deliver programs worth more than $1.2 million to improve the lives of disabled or
disadvantaged children.

We need your help to continue this essential work and ensure we assist as many kids with
special needs as possible.

SPONSORSHIP OPPORTUNITIES & ADDED BENEFITS

The benefits available to sponsors of the St.George Foundation 2010 Golf Classic are outlined
in this document.

As we can only accommodate a limited number of players on the golf course, sponsors will
be given first preference for registering teams. Once all the sponsorships have been taken,
there may be the opportunity to enter at a cost of $2,400 per team of four.

CONTACT

If you require further information or wish to discuss any of our sponsorship packages, please
contact:

Laura Brown - St.George Bank Events Manager

T: 02 9236 2839, M: 0413 906 122, E:BROWNLA(@stgeorge.com.au
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To be eligible for all benefits described in the Sponsorship Proposal, confirmation
must be returned by Thursday 15 July 2010 (all are subject to availability)

Sponsorship Packages \

Shirt $15,000 | = | ogo placement on players’ polo shirts

= Marketing rights to Hole Number 18

= 2teams of 4 players + carts at the Sydney Golf Classic

= Link to your website from St.George Foundation
website for 12 months

= Full screen advertisement on screens at the
tournament presentation

= Invitation to provide promotional items for players’ gift
bag

= Acknowledged by MC at prize-giving presentation

= Acknowledgement in St.George Foundation Annual
Report as a supporter

Prize $12,000 | = Marketing rights at Putting Green

= Marketing rights in Club House

= 2 teams of 4 players + carts at the Sydney Golf Classic

= Link to your website from St.George Foundation
website for 12 months

= Full screen advertisement on screens at the
tournament presentation

= Invitation to provide promotional items for players’ gift
bag

= Acknowledged by MC at prize-giving presentation

= Acknowledgement in St.George Foundation Annual
Report as a supporter

Caps $10,000 | = |Logo placement on players’ caps or umbrellas
= Marketing rights to Hole 1 (Caps) or Hole 10
Umbrellas (Umbrellas)

= Team of 4 players + carts at the Sydney Golf Classic

= Invitation to provide promotional items for players’ gift
bag

= Acknowledged by MC at the prize-giving presentation

= Acknowledgement in St.George Foundation Annual
Report as a supporter
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Sponsorship Packages

Towels $8,000 | = Logo placement on your choice of one of the above
Shoe Bags complimentary players’ items (subject to availability)
Ball Pouch = Team of 4 players + carts at the Sydney Golf Classic
Carts = Acknowledged by MC at the prize-giving presentation
Sunscreen = Acknowledgement in St.George Foundation Annual
(4 promo staff) Report as a supporter
Leader Board
(2 staff)
Massage Therapists
(4 staff)
Hole in One $5,500 | = Display a car plus marketing rights at Hole 15
= Receive a possible retail sale
= Invitation to provide key ring or similar promotional
item for players’ gift bag
= Team of 4 players at the Sydney Golf Classic
= Acknowledged by MC at the prize-giving presentation
Longest Drive $5,000 | = Team of 4 players at the Sydney Golf Classic
= Marketing rights to Hole 11
= Acknowledged by MC at the prize-giving presentation
= Acknowledgement on screens at the prize-giving
presentation
Nearest to Pin $5,000 | = Team of 4 players at the Sydney Golf Classic
= Marketing rights to Hole 9
= Acknowledged by MC at the prize-giving presentation
= Acknowledgement on screens at the prize-giving
presentation
Hole Sponsors $4,000 | = 1 hole per sponsorship
= (hole selection is subject to availability)
12 Holes Available = Marketing rights to chosen hole
» (excludes holes 1,9, 10, 11, 15 & 18)
2- 8 = Team of 4 players at the Sydney Golf Classic
12-14 = Acknowledged by MC at the prize-giving presentation
16 - 17 = Acknowledgement on screens at the prize-giving
presentation
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SPONSORSHIP / TEAM CONFIRMATION FORM

Please complete and return the form to confirm your sponsorship.

Sponsorship Option: (All subject to availability):

1st Choice:

2nd Choice:

3rd Choice:

Cost: $

Email: NSWGOLF(dstgeorge.com.au | Fax: 02 9995 8353

COMPANY / NAME INFORMATION

Company / Name (as it should appear on all acknowledgements):
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PLAYER NAME AND OFFICIAL HANDICAP (Please send names by Monday 23 August)

Player 1: Player 2:

Player 3: Player 4:

ADDITIONAL OPTIONS (Not compulsory) |
D Cart Hire - $75 Booking essential - first in basis

D Raffle tickets - $25 each Sold and drawn on the day

Your chance to win the following great prizes
D Fundraising on the Fairways & Holein ONE - Car

- $200 per team @ Speed Comp - $500 cash
@ Putting Comp - $300 cash
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08:30am to 10:00am Registration opens and breakfast available

09:30am Clinic with Pro at Hole 1

10:00am Team briefing on rules for the day

10:15am Move to allocated holes for tee-off

10:30am Shotgun start

11:45am Lunch delivered to catering stations

1:00pm Refreshments placed at on-course catering stations
3:00pm Refreshments served in clubhouse

3:45pm Gourmet BBQ

4:15pm Formalities & prize-giving commence

6:00pm Event concludes




